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"If you don't think about
the future, you cannot
have one."
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That$ the time Gén Z members pay attention to an adl Keeg. tiak jiaind @il cohtent cehtig'KR@I|_Y:R<K;

before losing intéest. [(23This means the infamous

gol8fish "$netapidr is hopelessly outdated as a X We are cleally trending toward$ a world where short
behchmark. Gen Z is#nore like fruit flies in terms of content rules. Ge®inf to. the poiht [uickly and pointed
attention spansbwelcome to the world of Gen Z! copywriting is and will retaftn te be a core discipline.

X At tl$e same time aim to make yout content platform and

iAoty mjsiieegmedingaygq format-spé&cific. There$s no cdntent that fits all platforms the
instantEutPaujdekragyPrincipalfviysq same. Tailor your céntent to$the platform where it is
Augiystaingiderdnteigerse)cxgixa pubBigted.

X Tréndines$ beat& perféctiors mdrg*irhportant than high-end
prioduction quality is your abillty to !quickly identify and
dddreslsitrends.

X Audio is a8 impoitank as visual: especially on TikTok don't
uhderestignaté the importance of audio for your content
berformahce. See 2
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https://influencermarketinghub.com/tiktok-sounds/#:~:text=Nearly%2090%25%20of%20TikTok%20users,to%20other%20social%20media%20platforms.
https://www.insiderintelligence.com/content/gen-z-has-1-second-attention-span-work-marketers-advantage?utm_source=edaily%2012.15.2022&utm_medium=email&utm_campaign=edaily%2012.15.2022&utm_term=edaily
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this means that they can’t screw around. Users of
younger generations are no longer willing to sit
through ads, not even a couple of seconds. And
platforms make it easier than ever before to skip or
scroll past uninteresting content. But it's not only the
audience that dictates how much time they are willing
to tolerate watching ads, it's also the platform that
determines expectations:
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https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/#:~:text=%E2%80%9CIn%20our%20studies%2C%20something%20like,shocking%2C%20we%20have%20to%20admit.
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/#:~:text=%E2%80%9CIn%20our%20studies%2C%20something%20like,shocking%2C%20we%20have%20to%20admit.
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https://blog.hubspot.com/marketing/how-gen-z-searches-for-content
https://www.frac.tl/unlocking-secrets-search-generation/
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https://influencermarketinghub.com/influencer-marketing-statistics/
https://ecommercedb.com/markets/de/all




5outof 10 don't
care about how
famous you are
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https://www.servicebell.com/post/chatbot-statistics
https://www.statista.com/statistics/1293758/ai-marketing-revenue-worldwide/
https://www.mordorintelligence.com/industry-reports/global-chatbot-market#:~:text=and%20its%20growth%3F-,Chatbot%20Market%20Analysis,the%20forecast%20period%202022%20%2D%202027.
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https://www.forbes.com/sites/forbesagencycouncil/2023/01/03/13-intriguing-ways-agencies-will-be-leveraging-ai-in-2023-and-beyond/?sh=1c6f9c281485
https://businessolution.org/ai-marketing-statistics/#:~:text=Top%20AI%20Marketing%20Statistics%201%20AI%20is%20used,provide%20clients%20with%20real-time%2C%20personalized%20experiences%20Weitere%20Elemente
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INFLUENCERS




“> Wha do you
trust? 5 out of
1.0 users say

]K)fl uencers 6 hMEFMPSUES BBASHIINFINLEMWhD @ z8053405%YOLadRMIIG MYFIMSSUS
B SES/GRIL HrRKMOF L2 HMENASEBNE CISIHG Y TWHaL {IEBMIES GJthall5 T 5 FBMF5
RSB RYORRICAMETO Br & M\ T RREOEKMY FOV

TBe thaditienal foritrbEad\entisifig i$ trustworthy

rely  primarcy  Gn oinduencer racommendstions when making a
purchase {source: z2022 State of LIS, Consumer Trends Report
Hubspot).

Traditioral advertising doesn’t get the job dona anymore when s
about triggerng ourchase dacis.ons. Accarding tc "es2alch by

Lubica Gaanovz, Jana Majerave, and Maragarers Nadanyiova (The
Ileact of infleencers on the decisicri-rmaking process regarding thie

purchase of the brand procluct), respactive of the genaration thare
IS & nigh distrist towards raditicnal Torms of gaoveriising such as TV

s distrust is especiaily hish arneng
Gern Z users and drons with age: BHNRRIEIOOLE Z BHNRNFETDOL B« BHNRKAFEIOOLE.
H AQEE06SsFOMGFURVER]] B MaTiRRI\Syes I50M 8 rve\JJ DisMpaasm5trRagRsUISEGrad?\JJ

commearciais o digital ads. T i
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Praist) GHdREAAMARARRAENGdARUBERDRAAOCARC



9% Who do you
trust? 5 out of
10 users say
influencers
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bY 70% of users don't
trust companies to
handle their data
with care

The/cokiiNuous shift
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https://www.technadu.com/worst-internet-privacy-scandals/30236/
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At the same time consumers' views on the value of personal data
and how companies ugedibav@rtzoded?MaB udsess feel that

ZaApBiie Sl GlckinFoiBa @raYpay dr’acgesSAcHEN@Eysonal
data and they consider datarivacy a human right:

SCpRIpatit RN QBRIIAR ADEACEES SO P EBAGISRNHY.
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Zero-patftybtiatadsthe fature

Over the last couple of years a new term, zero party data,
emerged. Whatis zero party data? Zero-party data is data, the
user gives you voluntarily. Quizzes, polls, and surveys are
popular means for gathering valuable consumer data (source).

1026
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SESIMRHYQA SoiftevihdatA  NSEREINGeP?A SolRevihd SESIRY Q2
Agiee Agiee a/DiS@yr e ? Biagree? Biagree?
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https://offers.nubspot.com/2022-consumer-trends-report-download
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https://weather.com/news/climate/video/half-of-earths-glaciers-will-disappear-by-2100-in-best-case-scenario-new-study
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&&erierdly 'speaking, 'retail miedia is advertising within retailer sites
and apps Yusually by brands that directly"sell products with retailers”
(Criteo). A more !Holisti¢' viéw includés any form of advertising that
happens at'"or close to the point of purchase. The most popular
examplée of retail media is Amazdn ads: Another example from the
offline world i8 in-store promotions or leaflets.

Whyisieetaihmedia

£ RUiWGTIiZR023PV/C

M/ell, as withb niany récent cHangeés in consumer behavior, also this
ohe wdl" atcélerate83¥ the COVID pandgmic which led to many
users visiting onliné shops insteaddbf ghysical stores. Furthermore, we
know that mos&t groductesearchées actually start on retailer sites such
as Amazon (i the%PBActually 62%"of product searches start on
AmazOn). Kh6wing thB8se numbers it's #ot surprising, that many
agehcies" double "dowh on rétdil"media 'at the expense of other
channels. Artd as always in tiMiés of criSis, marketers focus more on

the actual point 'bf purchase as this Iéads tb more direct sales in the
shoft term.
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